
5 Ways to Monetize 
Your Mobile App



TURN YOUR APP INTO AN ROI MACHINE

TripBuilder Media’s mobile apps provide a prime opportunity for 
you to build revenue and for sponsors to build brand awareness. 

We have put together an overview of powerful revenue generating 
opportunities available through both our year-round (Mobile 

365™) and event (EventMobile™) platforms. 

The guide below helps align your goals with your sponsors and 
enables you to package and promote opportunities to maximize 

revenue generation. 

SPONSORSHIP GUIDE
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SPLASH SCREENS

Give your sponsor’s message great visibility with a timed pop-up splash screen that users 
can’t miss.

Every app user sees the initial Splash Screen - it fills the entire screen. As the introduction 

to your app, the Splash Screen offers optimal brand exposure. And the Splash Screen can 

be timed to give a sponsor maximum visibility. So this is the highest value sponsorship 

you can offer. If it’s for an event, this Splash Screen can be sold for a few days, but it’s for 

Mobile 365, you can sell Timed Splash pages 52 weeks a year.
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9 REASONS TO LOVE SPLASH SCREENS

Selling Tips 

LOCATION, LOCATION

The Splash Screen is the prime 

introduction to the app, and 

sponsors get the visual impact of 

a full screen image right from the 

outset.

FREE FROM DISTRACTION

The Splash Screen fills the entire 

page, so the user sees the sponsor’s 

information free from other 

distractions.

HIGHEST VISIBILITY 

Timed Splash Screens enable 

sponsors to get their message 

across at the highest app traffic 

time slots ... whether it’s before the 

opening speaker (EventMobile™) 

or before a board meeting (Mobile 

365™).

ONE OF A KIND

There should be only one (maybe 

two) sponsorship spots for the 

Splash Screens. So your sponsor is 

going to make a huge “splash” in its 

exclusivity.

FULL SCREEN

The full screen visual means 

maximum impact for a sponsor’s 

logo and/or message.

TONS OF REVENUE

Selling Timed Splash Screens for a 

year-round app is a huge revenue 

opportunity. Even if you sell a timed 

splash screen that goes off every 

two weeks, that’s 26 times of Splash 

Screen opportunity. And you can 

rotate among different sponsors.

ON AIR TIME

The Splash Screen gives the sponsor 

the most app “air time” because 

it shows up every time the app is 

opened.

TIMED FOR EFFECTIVENESS

Timed Splash Screens are effective 

communication tools because they 

can be timed to alert members to 

issues of importance (& you can 

charge more because of the value 

of timing).

BUNDLE UP

Bundle the Splash Screen 

sponsorship with other items 

to achieve maximum branding  

potential for the Sponsor and 

maximum revenue potential for you.
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DESIGN TIPS

• Ad creators should use clear font and large type.

• The design of the Splash Screen should be clean, simple and uncluttered

CASE IN POINT -  SPLASH SCREENS

The American Correctional Association 

(ACA) uses Timed Splash Screens to 

distinguish influential sponsors who 

exhibit at their conference. By utilizing 

the Timed Splash Screen functionality to 

recognize an exhibitor, ACA 

increased the volume of attendees that 

visited the VendEngine booth in the 

Exhibit Hall.
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ROTATING BANNER ADS

High visibility, Easy to create

Banner ads are the most cost-effective way to build brand awareness and reach users. 

Banner ads are simple to create and result in a long-lasting impression. Banner ads appear 

on every screen and can link to a customized landing page and/or your website. 
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9 REASONS TO LOVE BANNER ADS

Selling Tips

COST EFFECTIVE

Banner ads are the most cost 

effective way to build brand 

awareness - they generally are the 

least expensive form of sponsorship.  

EASY CREATION

Banner ads are easy to create so 

anyone can get into the banner ad 

space. That makes them easy to sell.

BEST TIMES SHOWN

Banner ads can be priced by time 

shown. You can charge more for 

display during high traffic times, like 

right before the opening session, or 

right before a major board meeting. 

TARGETED MESSAGING

Banner ads can be displayed in 

specific sections of the app so that 

sponsors can target their message 

to a particular audience.

EASY SALE

Banner ads can be sold at any time, 

even right up to the time of an 

event, because they are so easy to 

put in place.

EASY SCHEDULING

It’s easy for you to set up the 

banner ads within our CMS system 

and schedule the sections, times, 

days and more that they are to be 

displayed.

CAN BE EXCLUSIVE

Sponsors will pay a premium for 

exclusivity. You can allow one 

sponsor to control banner ads 

shown on a particular day or you 

can allow a sponsor to control a 

section, like Membership Directory.

RECURRING REVENUE

Banner ads provide revenue for 

the days of an event. Think of the 

possibilities of a year-round app 

where the revenue is recurring all 

year long!

BUNDLE UP

Bundle the Banner Ads sponsorship 

with other items to achieve 

maximum branding  potential for 

the Sponsor and maximum revenue 

potential for you.
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DESIGN TIPS

• Recommend clear font and large type.

• Limit the message so it gets clearly read. Remember it’s not a huge space. But 

it can link to an in-app sponsor profile (or an outside landing page).

• Don’t oversell the number of banner ads. 

CASE IN POINT -  BANNER ADS

Wells Fargo got the most 

out of its sponsorship 

through a Banner Ad and 

Landing Page that linked to 

their website. Displayed on 

every page throughout the 

app the Wells Fargo banner 

ad linked to a full page ad 

that displayed Wells Fargo’s 

iconic logo along with an 

eye catching graphic. App 

users then clicked on that 

landing page to be taken to 

the Wells Fargo webpage 

with a responsive user 

friendly design.
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Featured placements within the Listings sections are a great way for Sponsors and 

Exhibitors to showcase themselves and their products. They are also a prime interactive 

experience for attendees to learn more about a sponsor because they can link to 

handouts, photos and more. 

FEATURED LISTINGS

Featured Sponsors and Exhibitors stand out and enjoy preferential placement at the top 
of the Listings.
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9 REASONS TO LOVE FEATURED LISTINGS

Selling Tips

HIGH VISIBILITY

Featured listings sit at the top of 

the heap, so a sponsor or exhibitor 

stands out from what could be 

a lengthy list. If you have 1000 

exhibitors, it’s nice to be listed first!

SCALE THE PRICE

Gives the organizer the ability to 

scale the price depending upon 

depth of information and the 

addition of other visuals like videos 

and handouts.

LEAD CAPTURE

Sponsors can link to a landing page 

to capture the names and contact 

information of those that click 

through.

FLEXIBILITY

Gives the sponsor and/or exhibitor 

lots of space to discuss themselves 

and their products.

RICH CONTENT

Richer profiles can include social 

media links, presentations, pdfs, 

videos and more. Listings can also 

include coupons and discount 

codes.

EASY TO CREATE

The Featured Listings are easy for a  

sponsor to create and edit.

ENGAGING

Because you can include video 

or other collateral in the listing, 

sponsors can provide a more 

engaging experience to stand out.

SCALE THE OFFERING

Divide your listings into different 

levels, and provide different features 

at different levels.

BUNDLE UP

Bundle the Featured Listings with 

other items to achieve maximum 

branding  potential for the Sponsor 

and maximum revenue potential for 

you.
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DESIGN TIPS

• Keep descriptions under 175 characters.

• Get your sponsors to link to a landing page that captures leads.

• Encourage your sponsors to add logos to make themselves stand out.

CASE IN POINT -  FEATURED LISTINGS

The National Cable Television Cooperative 

uses Featured Exhibitors to highlight 

a noteworthy exhibitor at their event. 

By making an Exhibitor featured, this 

brands the Exhibitor as a focal point on 

the Exhibitors list and peaks attendees 

curiosity, growing the quantity of 

attendees visiting the Exhibitor’s booth.  
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Push notifications are the perfect way for sponsors to reach attendees directly, and in 

a timely way. For an event, they provide a prime opportunity for a sponsor to make an 

announcement, do a promotion or remind attendees to stop by their booth. For a year 

round app, they are a perfect opportunity for a sponsor to touch base with members on an 

ongoing basis to deliver relevant info.

PUSH NOTIFICATIONS

Timely and targeted messaging
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9 REASONS TO LOVE PUSH NOTIFICATIONS

Selling Tips

TARGETED MESSAGING

Contact who you want, when 

you want, with Targeted Push 

Notifications which allow different 

groups to be targeted with different 

messaging.

AVOIDS THE EMAIL 
SINKHOLE

Avoid the clutter of email because 

push notifications get right to the 

audience’s mobile device.

MESSAGES RECEIVED

When you send a push notification 

you know your audience will 

receive it. It appears on the screen 

even if the app is closed.

IMMEDIACY

Push notifications create an 

immediate form of direct 

communication. And you can reach 

the entire audience as a whole, or 

target various segments. 

GREAT FOR LAST MINUTE 
COMMUNICATION

Suppose there is a schedule change 

in your event at the last minute? 

Or you have a new speaker? 

Push notifications are the perfect 

communication vehicle.

TONS OF REVENUE

The ability to sell year-round 

Targeted Push Notifications is an 

obvious benefit and brings in a ton 

of revenue.

RELEVANCE

Push Notifications reach audiences 

you might not have been able to 

connect with otherwise. Particularly 

an organization’s members, where a 

database is closely held.

PERFECT TIMING

You can schedule push notifications 

to happen when you want. So if you 

have a booth drawing, send a push 

notification right before the drawing 

to get people to come by. 

BUNDLE UP

Bundle the sponsored Push 

Notifications with other items 

to achieve maximum branding  

potential for the Sponsor and 

maximum revenue potential for you.
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CASE IN POINT -  PUSH NOTIFICATIONS

The Texas Municipal League highlighted 

their sponsors through push notification 

alerts. For example, a company sponsoring 

one of their refreshment breaks was 

highlighted in the alert letting attendees 

know when and where the refreshment 

break was being held.

 

• Make them short.

• Don’t overload your audience with a ton of them.

• Focus on timing - send them when most relevant

• Limit your message so it gets clearly read.

• A great example: “Free Giveaway from Microsoft! Visit Booth #106 in 

the exhibitor’s hall for the chance to win a free Surface Pro!”
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Whether its a $20 gift card or the latest gadget, nothing beats the feeling of the chance 

to win a prize. Gamification gives your audience a fun, ongoing way to engage with your 

organization, and sponsors will love to be a part of that. The TBM Client Challenge™ 

scavenger hunt style game allows attendees to answer multiple choice and photo-based 

questions. For sponsors, it has numerous opportunities to showcase a brand.

GAMIFICATION

Fun and interactive
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9 REASONS TO LOVE GAMIFICATION

Selling Tips

FUN

Games should be fun, and 

gamification is a fun and 

challenging way to inject fun while 

offering brand exposure.

LEAD GENERATOR

To participate in a game, an 

attendee or member needs to fill 

out a profile. The sponsor can get 

the emails from that profile and 

follow up for new lead generation.

BOOTH = PHOTO SHOOT

Turn a booth into a photo shoot. 

The TBM Client Challenge™ game 

allows for multiple choice questions 

and the ability to have photo 

responses. Having an attendee take 

a photo with a sponsor’s product or 

backwall is a non-intrusive way for a 

conversation to begin.

ONE OF A KIND

There is generally only one 

game within the app. So you 

can sell sponsors on the idea of 

exclusivity. What could be better 

than being one-of-a-kind in a fun 

environment?

SCALE VALUE

You can assign higher point values 

to game outcomes of a sponsor 

who pays more. So you can 

maximize your pricing by pushing 

certain actions for prime points.

ALL YEAR GAME

Send monthly game questions 

that can be answered with points 

developed over the course of 

the year to keep your members 

engaged all year long. You can post 

questions about yourself, or your 

sponsors.

LOTS OF INTERACTION

Attendees will devote time to the 

game they are participating in. And 

members will devote even more 

time if it runs year round. More 

interaction means more sponsor 

exposure.

ASK THE RIGHT QUESTIONS

Ask a question that only a sponsor 

would know the answer to. 

Make the attendees come to the 

sponsor’s booth to get the answer 

(and of course find out more about 

their products!)

BUNDLE UP

Bundle Gamification with other 

items to achieve maximum branding  

potential for the Sponsor and 

maximum revenue potential for you.
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CASE IN POINT -  GAMIFICATION

The GeoConvention uses sponsored 

Challenge Questions to encourage users 

participating in the challenge game to visit 

the exhibit hall. GeoConvention utilizes 

the challenge game to prompt users to 

visit the exhibit hall and play the game 

by taking photos with the exhibitors for 

challenge points.

 

• Games can have questions designed to quiz your audience on the member 

benefits of your organization.

• Games can offer challenges based on your sponsor’s products or information.

• Consider adding new challenges to game at a set interval and send Push 

Notifications to promote the challenge. Your sponsors will see increased booth 

traffic and look to invest more the following event.

• If this is a Mobile 365 app, post a new game question every month. Then send a 

Push Notification to your membership announcing the new question. 
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MEASURING ROI

Deep dive analytics measure your sponsor’s ROI to maximize your 
sale

Our new Analytics Dashboard and 

Reporting tools let you gain better ROI 

insight into your sponsorship programs. 

What’s working, what’s not. Share results 

with your sponsors to boost sponsorship 

values for the future. In particular, the 

Impressions Report allows you to share 

with your sponsor all the things they are 

doing with you, filtered by date range, 

sponsorship type and more. 

ANALYZE THE NUMBERS SO MANY WAYS 

You can compare so many metrics for your 

sponsors.

ANALYZE ROI FOR EACH SPONSORSHIP TYPE

View total impressions and click-through rate for 

each sponsor and sponsorship type.

SHARE REPORTING WITH SPONSORS

With concrete numbers and deep metrics, you’ll be 

able to bring your sponsors back year after year.
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exactly how many users saw the ad and 

took action. Easily share this data with your 

sponsors via Impressions Reporting to prove 

their worth.

 

How can you upsell sponsorship packages? 

Use the analytics to show sponsors the value 

other companies have received and make 

recommendations. For example, if Company 

X purchased a banner ad last year, show them 

the extra impressions they can receive by also 

doing a timed splash page.

 

Was gamification a hit? You’ll have the data to 

back this up, allowing you to offer this popular 

feature as a sponsor opportunity next year.

You’re planning next year’s annual sponsorship 

package to cover all your events throughout 

the year and other operating costs. Your app 

should be a profit center, supporting the costs 

that come along with your organization’s 

efforts and events. But, you’re not sure what 

sponsorship opportunities will be a hit or what 

they’re worth.

 

Use the metrics from the Impressions Report 

to answer these questions and make smart, 

informed decisions about your sponsorship 

package and attract top-notch sponsors.

Did you charge enough $ for rotating banner 

ads last year? You’ll get the click-through 

rate for each banner ad you offered to see 

CASE IN POINT: SPONSORSHIP & ANALYTICS

 

• With deep metrics you can quantify the return on investment for your sponsors. 

• In just a few short pages your sponsors will have a complete visual into their 

investment. And you’ll have the credentials to ask for future dollars.
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STRUCTURING YOUR PACKAGES

BRONZE LEVEL

Make Your Mobile App a Profit Center

EVENTMOBILE™

Using your app as a sponsorship revenue 

generator is crucial for most organizations. 

If you’re not doing it, you should be. It’s 

important to understand your clients 

needs, & creating packages that are flexible 

to meet their needs. The following are 

suggestions for different tiers of packages 

for EventMobile or Mobile 365. And 

remember, while EventMobile sponsorship 

lasts a few days, Mobile 365 is ALL YEAR 

ROUND.

• xxxxxs.

• xxxxxFxxxxxxx.

• xxsxxx

• xxxx

• xxxxxx

• xxxx

• xxxxx

• xxxxxx.

BRONZE LEVEL

SILVER LEVEL

GOLD LEVEL

The least expensive option should be the easiest 

for sponsors to participate and should include:

• banner ad(s)

• featured listing

The middle ground should provide more 

engagement opportunities and should include:

• banner ad(s)

• featured listing (with rich content links)

• push notification(s)

The highest level of sponsorship should include 

the most engagement and should include:

• banner ad(s)

• featured listing (w/ richer content links like video)

• push notification(s)

• gamification

• timed splash screen(s)



GET IN TOUCH

OR CALL

800-525-9745

WWW.TRIPBUILDERMEDIA.COM

TALK TO US

ROI CALCULATOR

NOW, TURN YOUR APP INTO A PROFIT 
CENTER

Now that you have the information of sponsorship offerings 

be sure to use our ROI Calculator to determine how much 

sponsorship revenue you can earn both at your event, & all year 

long. You’ll discover your app is a high value opportunity.

“As a sponsor, we like being associated with such a
cutting-edge product.”

COMCAST

ABOUT TRIPBUILDER MEDIA

TripBuilder Media’s mobile solutions transform the way 

organizations engage & communicate with their audience. 

Based in Westport, CT, we are a proud pioneer in the field of 

mobile apps for events, having released our first event app in 

2008. Since then we have continued to expand the breadth 

and depth of our offerings. Today we work with hundreds of 

leading organizations who use our popular EventMobile™ app 

for their events, and our Mobile 365™ platform for year-round 

engagement, covering their events and so much more. 

VIEW MORE TESTIMONIALS

VIEW MORE TESTIMONIALS
CONTACT US NOW

www.tripbuildermedia.com/contact
www.tripbuildermedia.com/clients/
www.tripbuildermedia.com/contact

